CLAIMS 



We Claim: 



5 1) A method comprising: 

a) transmitting a funct 
features to a client 



~ C7 

a. : H 



n 
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onal host with client control 



b) transmitting at leastf one content page from at least 
one content provider^ along with the functional host, 
to the client; 

receiving client impjressions related to the at least 
one content page through the functional host; and 
calculating content provider revenue that is comprised 
of a revenue pool divided by the total number of 
client impressions cpunted on the at least one content 

le content provider, 



d) 



page from at least o 



r 



include functions to prin 



2) The method of claim 1, whorein the client control features 



: content . 



3) The method of claim 1, whjerein the client control features 
include functions to save content, 
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The method of claim 1, wharein the client control features 
include functions to remotely transmit content. 

The method of claim 1, wherein the client control features 
include functions to search content. 



The method of claim 1,1 wherein the client control features 
include functions to grint, save, search, and/or transmit 
content . 

The method of claim 1, wherein the counting of an 
impression occurs each time the client is delivered at 
least one content page from at least one content provider. 

The method of claim lj wherein the counting of an 
impression occurs each time the client prints at least one 
content page from at i.east one content provider. 

The method of claim 1 wherein the counting of an 

I 

impression occurs each time the client saves at least one 
content page from at least one content provider. 



The method of claim 1 
impression occurs eac 



, wherein the counting of an 
h time the client remotely transmits 
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at least one content p£ge from at least one content 
provider. 

11) The method of claim i, wherein the host is always visible 
to the client when active. 

12) The method of claim fl, wherein the associating of 
advertising content 'is dependent upon a client profile, 

13) The method of clainj 1, wherein the associating of 

advertising content is dependant on the content being 

1 

accessed by the client. 



14) The method of claim 1, wherein the associating of 

advertising content is dependant upon the at least one 
content page from at least one content provider delivered 
to the client. 



15) The method of claim 1, wherein revenue pool comprises the 
total number of advertisement spots, multiplied by the 
price per advertisement. 
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c) assigning a functi 

d) transmitting a plu 
advertising wheel 
host . \ 



16) A method comprising: 

a) subdividing advertising content according to user 
profiles, known content provider topics, or a 
combination of said profiles and topics; 

b) organizing each ore of a plurality of subdivided 
advertising contert into an advertising wheel; 



onal host to a client; and 
rality of advertisements in the 
Ln succession to the functional 



17) The method of claim 16, wherein the serving of each 
advertisement wheel includes serving one advertisement 
through one rotation of the wheel 

18) The method of claim 16, wherein the organizing each one of 
a plurality of subdivided advertising content is configured 
so that each advertisement in the subdivided advertising 
content appears at the hub of the wheel . 



19) The method of claim 18, 
hub is associated with a 
wheel . 



wherein each advertisement on the 
t least one auxiliary advertisement 
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20) The method of claim 19, Wherein the at least one auxiliary 

advertisement wheel further subdivides at least one 

advertisement on the huq into a plurality of advertisement 
types . 



21) The method of claim 20; wherein the further subdivision is 

:tis 



a locality of an advertiser. 



22) The method of claim 20, wherein the further subdivision is 
a transactional discount on an advertiser's product or 
service . 



23) The method of claim 2 



3, wherein the further subdivision is 
advertiser's product (s) or 



a price category of an 
service (s) . 



24) The method of claim 210, wherein the further subdivision is 
newly released product (s) or service (s) by an advertiser. 



25) The method of claim 20, wherein the further subdivision is 
a sponsored community or charity event. 



26) The method of claim 20, wherein the further subdivision is 
financially-related news on a company. 
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27) The method of claim 16, wherein the serving each 
advertisement is configured to serve each advertisement 
once before serving an advertisement again. 

5 / 

28) The method of claim 16, wherein the assigning of a 
functional ho&p to a client includes impression activation 
capabilities , 

,"|0 29) The method of claim 28, wherein the inclusion of impression 

- • = I 

z j activation /capabilities contain print, store and/or e-mail 

= S functions.] 
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30) A method /comprising : 

a) transmitting contend from a plurality of content 
providers to a clienjb; 

b) rebeiving client impressions of the content 
distributed by the plurality of content providers; and 

c) distributing revenue Ifrom a revenue pool, wherein each 
content provider's share would be equal to the revenue 
pool divided by the total number of impressions 
received for each content provider. 
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31) The method of claim 30, wherein distributing revenue from 
the revenue pool is accomplished by multiplying the number 
of advertising spots by the price per advertisement. 

32) The method of claim 30, wherein the counting of client 
impressions include actions where the client is delivered a 
content page from a content provider. 

33) The method of claim 30, wherein the counting of client 
impressions include actions where the client prints a 
content page from a content provider. 

34) The method of claim 30, wherein the counting of client 
impressions include actions where the client saves a 
content page from a content provider. 

35) The method of claim 30, wherein the counting of client 
impressions include actions where the client transmits a 
content page from a content provider. 

36) The method of claim 30, wherein the counting of client 
impressions include actions where the client initiates a 
search from content page from a content provider. 
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37) The method of claim 30, wherein the counting of client 
impressions include actions where the client: (1) is 
delivered a content page from a content provider, (2) 
prints a content page frdm a. content provider, (3) saves a 
content page from a conte it provider, or (4) transmits a 
content page from a conte] it provider. 



38) A system for providing ad^ 
global content center comp 
a) means for pooling rev 
b) 



c) 



d) 



e) 



ertiser- sponsored content in a 
rising : 
nue from advertisers; 
means for associating 1 advertisements with a client 



profile, content page land/or content location in the 
global content center; 

means for serving associated advertisements to a 
client host; 

means for counting client impressions of content on 

>r; and 

means for distributing rievenue from the revenue pool 
to content providers depending on the number of client 
impressions counted for each content provider. 



the global content cent 
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39) The system of claim 18, wherein an impression is counted 



when a client: (1) i£ 



a content page; (3) saves a content page; and/or (4) 



transmits a content p 



age . 



delivered a content page; (2) prints 



40) A system for delivering host-based advertising comprising: 

a) means for associating a client preference with a 
functional host; \ 

b) means for subdividing advertising content according to 
the functional host; 

c) means for organizing each one of a plurality of 
subdivided advertising content into an advertising 
wheel; 1 

d) means for serving e ich advertisement in the 
advertising wheel in succession to the client 
according to the host. 



41) The system of claim 40, /wherein at least one auxiliary 
advertisement wheel is /associated with at least one 
advertisement on the advertising wheel . 

42) The system of claim 4a, further comprising means to deliver 
advertisements from at least one advertisement wheel and 
auxiliary wheel in accordance to the host. 
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43) A system for advert isei -sponsored content, comprising: 

a) means for subdividing advertising content according to 
a functional host,) content page, or to a known content 
provider topic; 

b) means for organizing each one of a plurality of 
subdivided advertising content into an advertising 
wheel ; 

c) means for serving leach advertisement in the 
advertising wheel in succession to a client; and 

d) means for compensating content providers through the 
amount of client impressions collected. 

44) Computer executable software code stored on a computer 
readable medium, comprising: 

a) code to determine the number client impressions on a 
content provider' s Icontent; 

b) code to access a advertiser-generated revenue pool; 
and 

c) code to determine a Value of compensation for the 
content provider by processing client impressions in 
relation to the advertsiser-generated revenue pool. 
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45) Computer executable software code stored on a computer 
readable medium as/in claim 44 , wherein further code is 
added to determine value of designated client activity in 
the content provider's content. 



46) Computer executable software code stored on a computer 
readable medium, comprising: 

a) code to associate! advertisements with a functional 
host, content pag^, or to a known content provider 
topic ; 

b) code to serve an associated advertisement; 

c) code to determine trie number client impressions on a 
content provider's qontent; 

d) code to determine a Value of compensation for the 
content provider by processing client impressions in 
relation to an advertiser-generated revenue pool. 
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47) A method comprising: 

a) embedding a functional host with control features; 

b) associating various advertising content from a 
plurality of contpnt providers to the functional host; 
and 

c) processing client ^impression data through the control 
features . 



48) The method of claim 47, wherein the collecting of client 

impression data further includes using the impression data 
to compensate the content providers . 



3 5 



49) The method of claim 48, wherein using the impression data 
includes deriving a compensation value by dividing the 
collected client Ampressions for a content provider into an 
advertiser-basedf revenue pool. 




50) The method off claim 47 J wherein the processing of client 
impression data occurs leach time the client: (1) is 
delivered a content page from a content provider; (2) 
prints a content page from a content provider; (3) saves a 
content page from a content provider; (4) initiates a 
search from the content page; or (5) transmits a content 



page, 
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51) A system comprising: 

a) a memory; 

b) a functional host; 



stored in said memory; 



c) 



, embedded with control features, 



a processor dispc 
memory, said proc 
advertising contei 



sed in communication with said 
ssor configured to associate various 



transmit the funct 
client impression 



t within the functional host, 
ional host to a client, and process 
ata from the functional host . 



52) The system of claim 51, wnerein the processor processes 
client impression da#a to calculate an advertiser-based 
compensation vaLtfe for content providers. 



The system of claim 51 
the compensation value 



53) The system of claim 51 J wherein the processor calculates 

by dividing the collected client 
impressions for a contqpt provider into an advertiser-based 
revenue pool 
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54) The system of claim 

client impression dat. 



1, wherein the processor collects 
a each time the client: (1) is 



delivered a content gage from a content provider; (2) 
prints a content pagej from a content provider; (3) saves a 
content page from a cbntent provider; (4) initiates a 
search from a content [page; or (5) transmits a content 
page. 



55) A method comprising: 

a) embedding a host (with a sponsor and control features; 

b) associating an advertising wheel with the sponsor; 

c) serving the host advertisements from the wheel 
targeted for the 4p° nsor ' s advertising content; and 

d) collecting client (impression data through the control 
features . 



56) The method of claim 55, I wherein the collecting of client 
impression data occurs each time the client: (1) is 
delivered a content page! from a content provider; (2) 
prints a content page from a content provider; (3) saves a 
content page from a content provider; (4) initiates a 
search from the content paige; or (5) transmits a content 
page from a content provider. 
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57) The method of claim 55, wherein the serving of host 
advertisements include a secondary source located in a 
secondary advertising v^heel associated with the said 
advertising wheel. 

58) The method of claim 5^, wherein the secondary source is a 
locality of the sponsor. 

59) The method of claim 57, wherein the secondary source is a 
running special on the sponsor's product (s) or service (s). 

60) The method of claim 37, wherein the secondary source is a 
price category of an/sponsor's product (s) or service (s). 

61) The method of claim 57, wherein the secondary source is 
newly released produpt(s) or service (s) by the sponsor. 

62) The method of claim 57, wherein the secondary source is a 
sponsored community lor charity event (s) . 



63) The method of claimj 57, wherein the secondary source is 
financially-related news on the sponsor. 
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64) A system comprising: 



a) a memory loaded with a web page; 

b) a functional sponsor host, loaded in the web page; and 

c) an advertising wheetl, disposed in communication with 
the functional sponfeor host, wherein client 
impressions are transmitted from the functional 
sponsor host in relation to the web page. 



(2) prints the web page; 



65) The system of claim 64, wherein client impressions are 

transmitted each time th$ client: (1) views the web page; 

(3) saves the web page; (4) 
initiates a search from tjhe web page; or (5) transmits the 
web page , 



66) The system of claim 64, yfherein the advertising wheel 
contains a secondary source of advertisements. 

67) The system of claim 6fo, wherein the secondary source of 
advertisement is a secondary advertising wheel. 



68) The system of claim 66, wherein the secondary source is a 
locality of the sponsor. 
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69) The system of claim 6/6, wherein the secondary source is a 
running special on the sponsor's product (s) or service (s). 

70) The system of claim/ 66, wherein the secondary source is a 
price category of ai sponsor's product (s) or service (s) . 

71) The system of claim 66, wherein the secondary source is 
newly released product (s) or service (s) by the sponsor. 

72) The system of claim 66, wherein the secondary source is a 
sponsored community or charity event . 



73) The system of qlaim 66, wherein the secondary source is 
financially-related news on the sponsor. 



74) A method compi 
a) 



ising: 

transmitting a hoit from a sponsor to a client on a 
network, wherein uhe host has a face value; 



b) storing the host i|n a memory; and 

c) transmitting the hbst from the client to a remote 
location, wherein the host provides a discount on 
goods or services according to the face value. 
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75) The method of claim 



while being stored in memory. 



65, wherein the host may vary in value 




76) The method of clairr 



interest rate, 



77) The method of clain 



value discount, 



66, wherein the value may be an 



66, wherein the value may be a time 



78) A method comprising 

a) transmitting al host from a sponsor to a client on a 
network, wherein the host has a redemption value; 

b) storing the hodt in a memory; and 

c) transmitting thle host from the client to a remote 
location, wherein the host provides a transactional 
medium, equal ti> the redemption value, for the client 



79) The method of claim 78, wherein the host may vary in value 
while being stored in ntemory. 

80) The method of claim 18, wherein the value may be an 



interest rate, 
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81) The method of claim 7^8, wherein the value may be a time 
value discount. 

82) A method comprising: 

a) transmitting a functional sponsor host to a client; 
and 

b) configuring an advertisement wheel to be in 
communication with the functional sponsor host so that 
each advertisement transmitted to the client 
corresponds with nhe functional host. 

83) The method of claim 82, /wherein the transmitting a 
functional sponsor host also includes transmitting 
transactional data tar the host. 



84) The method of claim 83, wherein the transmitting of 

transactional data relates directly to the advertisements 
transmitted to the client. 
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85) A method comprising 

a) transmitting a functional host to a client; 

b) transmitting at \east one content page from at least 
one content provider, along with the functional host, 
to the client; aqd 

c) receiving client 
one content page 



impressions related to the at least 
hrough the functional host. 



\ 

86) The method of claim 85, ^herein the total number of client 
impressions received are divided into a revenue pool to 
establish a content provider revenue. 

87) The method of claim 85, wherein transmitting the functional 
host further includes means to print content. 

88) The method of clainy 85, wherein transmitting the functional 
host further includes means to save content. 

89) The method of claim 85, wherein transmitting the functional 
host further inclkides means to transmit content. 

90) The method of c]iaim 85, wherein transmitting the functional 
host further includes means to initiate a search from the 
content , 
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91) The method of claim 85, /wherein transmitting the functional 
host further includes means to print, save, transmit, or 
initiate a search from the content. 




[j(5 

n 
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